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Description Main topics: Marketing - concept and basic characteristics of the market

(max. 100 words)

economy, significance and evolution of the marketing concept. Marketing
management - basic concepts of marketing management, competitive
advantage, marketing planning, marketing organization, marketing control.
Marketing environment - internal environment, competitive environment,
wider marketing environment, global marketing environment. Market
opportunities research - marketing research project, market research
methods, market segmentation and positioning. Marketing information
systems. Consumer behaviour. Product, distribution channels, and promotion
as marketing mix elements. Price as a marketing mix element - price relations
and other marketing variables, price and non-price competition, price fixing,
pricing of new products.

Learning
outcomes
(max. 50 words)

Students will gain an understanding of the need to respect the wishes and
needs of consumers and the position of marketing function in relation to other
business functions when making managerial decisions. Students will utilize the
basic methodology of marketing research and evaluate marketing aspects
within contemporary conditions of globalization.
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